SUCCESS STORY - RMG NETWORKS TALL{GRASS

PUBLIC RELATIONS

TallGrass Public Relations connections assured
RMG Networks a successful launch as a public
company.
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RMG Networks (NASDAQ: RMGN) is a global leader in the
digital signage media industry. The company delivers

digital signage media solutions for corporate networks, TallGrass's strong connections and good
consumer networks, and advertising networks, including IEMES MElDEE! Us el i mSsl off Buf

initial public offering. They continue to be
nearly 70% of the Fortune 500. our trusted partner for helping us position

our company and industry as a huge
Challenge growth opportunity for our investors,

RMG set out ambitious financial and operational goals for EeERElESEellefelelyEles
itself in the spring of 2013. Then based in San Francisco,
the company was preparing to go public on NASDAQ 3. Rick Mattock
through a reverse merger with Chicago-based Sachs 1 = Y% Dot Marketing
Acquisition Corporation, a special purpose acquisition o/ e
company. RMG was preparing to do this with TallGrass as ‘

its sole public relations counsel and without the assistance
of an investor relations firm.

The company was also readying an acquisition of Dallas-based Symon Communications that
would be announced at nearly the same time, with the effect of doubling the company’s size by
head count and revenue. The acquisition would fundamentally change RMG's s scope of
business, expanding its business from out-of-nome advertising to enterprise solutions for new
verticals like supply chain, internal communications and contact centers.

RMG and Sachs management also wanted to increase equity in their personal brands. The
newly-combined company would be by far the largest publicly-traded company in the digital
signage industry by revenue. Executives wanted to go beyond delivering news about the company
to offer a vision of the industry and digital signage as a technological medium.
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% gg%DON TallGrass partnered with RMG to generate media
S coverage in mainstream financial, fech and news

4 Dow ones Barkruptey & Dac | VantrsSource | Lp Surce outlets. Because the firm was not bound by the usual
PRIVATE EQUITY & i i i
FRIVATEEQUY.A, Quiet Period rules, we were able to reach out to media

DOW JONES

VENTUREWIRE & LBOWIRE & PRIVATE EQUITY ANALYST &

10 days before the projected street date for the reverse
p— ———— merger to secure interview opportunities for RMG's CEO
CAPITAL VENTUREW I with financial and tech media. We worked hand-in-hand

a

PRIy o170 CortentProdew | Frfl accos g bt th o ghtor e poict with RMG marketing communications to formulate
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Il for the story.
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RMG Networks Inc., a provide
Car Engine Co. Pinnacle is going public through a revel
Engines Eyes Asia After I3 the

isements on airplanes and airport lounges,
rin the hopes that its public stock will enable
market for digital out-of-home advertising.
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In preparation for the day, TallGrass used its connections to get the attention of mainstream
business journalists, who may ordinarily have given only a brief mention to an IPO for a market
capitalization below $1 billion. We also created public relations collateral which included a
schedule, a press kit with team bios, media references,
FAQs, b-roll, screen shots, and other company
marketing assets.
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SAN FRANCISCO
TallGrass was ultimately able to secure coverage for s irrbid
the CEO with outlets including The Wall Street Journal, s
GigaOm, PEHub, Dow Jones Venturewire, Upcoming A T———
San Francisco Business Times and TechCrunch. We e 2 | Pt o o
also netted attention from Chicago business media
that were interested in the latest financial moves by BAYAREA| BiZ -

Mr. Sachs, one of the city's top enfrepreneurs, and
from outlets covering the digital signage industry and
out-of-home media.

Apr 8, 2013, 3:57pm POT

RMG goes public with reverse merger

The acquisition of Symon followed the IPO date by Y [

about three weeks. Because this news was now || L
separated from the *big day’ and more ||t o
industry-specific, the opportunity for coverage was went publc Moncay i a S2r.0 milon

reverse meraer with SCG Financial

not as great. Nevertheless, TallGrass was still able to
generate stories about the new RMG within industry
media and Mediapost, the largest marketing outlet

that regularly covers out-of-home advertising. VB
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Results RMG Networks expected to go public
on Monday

Major national and regional press hits on the day of
the Initial Public Offering, including from Dow Jones
Venturewire, Reuters PEHub, VentureBeat and

San Francisco Business Times

B

Follow-up stories on the Symon acquisition in
Mediapost and others.

RMG CEO Garry McGuire was later interviewed on
TheStreet and in Middle Market Executive as a leader

April 5,2013 7:19 PM San Francisco-based RMG Networks will

in the digital signage indusiry. He was also quoted in Christina Farr g0 public on Monday.
a story in USA Today about use of digital signage in w) (3 () Ge) () G0 (o0 (s
hoi‘els, o 0 @ @ @ e o 9 A company spokesperson confirmed that

RMG has opted for a reverse merger with

Contact TallGrass Public Relations for your public relations needs
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